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As markets have become more 
fragmented, the marketing function 
has become more consumed with 
day-to-day operations, risking 
becoming a content machine. Many 
marketers understand the value of 
brand positioning, segmentation and 
targeted relevant offers, but they find 
it extremely challenging to execute on 
a strategic and timely basis.

It is critical for brands to emerge with 
a brand position and message that 
they are physically able to support 
throughout operations. 

Ignisi incorporates solid marketing 
best practices to enable marketing 
organizations to pro-actively juggle 
more projects, messages, customer 
interactions (dialogues), and 
collateral addressing the issues of 
efficiency of the marketing organ- 
ization as a tool for enabling success- 
ful and effective Customer Relation- 
ship Management. A practice that 
depends upon daily conversation and 
learning between organizations and 
their customers.

   "Ignisi has been a pleasure to 
work with as they position 
themselves as a partner and 
truly care about the success of 
their clients. We highly 
recommend their services to 
any company needing quick 
and experienced marketing 
minds to �nd creative ways to 
market and build brand 
identity".

Scott Feldman, Co-founder  
World Wide Broadcasting

   "The bottom line most 
people consider is talent. The 
work created is not only 
professional - it’s phenomenal. 
It is so refreshing to see 
because it infuses everything 
with the originality of form 
and intelligence of function". 

Steven Hite, President/CEO
Think Software Solutions

Ignisi carefully crafts customer 
relationships across channels, 
handle different styles of inter- 
baction, and build brand strategies 
that resonate with your vision and 
values to enable sustainability across 
the marketing mix.

    .Brand Positioning 
    .Marketing Communications  
    .Media and PR Models 
    .Web Site 
    .Segmented Campaigns 
    .CRM Optimization 

Customer Dialogues are created 
through a process of selecting an 
audience through existing segment, 
an external list or manually selecting 
records. Constructing an interaction 
by selecting processes and steps to 
form a flow diagram in the work- 
space. Then, physical and process 
paths can be added as well as the 
business logic for the interaction. 
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